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Agenda
Bar Harbor Cruise Ship Committee
Thursday January 9, 2020 @ 1:00 PM
Bar Harbor Municipal Building — Council Chambers

CALL TO ORDER WITH ROLL CALL

PUBLIC COMMENT PERIOD (UP TO 15 MINUTES)
APPROVAL OF MEETING MINUTES (December 10, 2019)
ADOPTION OF AGENDA

REGULAR BUSINESS

Updated SOP

CCNA update

Final budget

Draft of year-end review report (to include environmental monitoring and Professor
Gabe’s report)

e. Air monitoring recommendation to Town Council

Qoo

OTHER BUSINESS

COMMITTEE COMMENTS AND REQUESTS FOR FUTURE AGENDA ITEMS

ADJOURNMENT



Minutes
Bar Harbor Cruise Ship Committee
Tuesday December 10, 2019 @ 1:00 PM
Bar Harbor Municipal Building — Council Chambers

Attendance:

Chair Eben Salvatore and committee members Stephen Coston (Town Councilor), “Skip”
Prentice Strong, Jeff Dobbs (Town Councilor), Katy DeGrass, Jim Willis (Chief of Police),
Sandy McFarland, Sarah Flink, Ken Smith and Michele Gagnon (Planning Director).

Amy Powers, Charlie Phippen (Harbormaster), Greg Gordon, and Martha Searchfield were
excused.

Presently, there are three vacancies on the committee.

As of August 1, 2019, Skip Strong and Amy Powers are non-voting members. Ms. Gagnon did
not vote. Therefore, the voting membership for the meeting was eight.

Town staff in attendance included Manager Cornell Knight, Stan Harmon, and Katie Rodgers.

I. CALL TO ORDER
Chair Salvatore called the meeting to order at 1:02 PM.

II. ADOPTION OF AGENDA
Mr. Willis made a motion to adopt the agenda as prepared. Mr. Dobbs seconded the
motion. The motion carried unanimously (8-0).

I1l.  APPROVAL OF MINUTES (October 24, 2019)
Mr. Dobbs made a motion to adopt the minutes from the October 24, 2019 meeting. Mr.
Willis seconded the motion. The motion carried unanimously (8-0).

IV. PUBLIC COMMENT PERIOD
James O’Connell asked why is it that the town works to accommodate cruise ship
passengers when the cruise ship industry is not a good steward of the environment.

V. STAFF REPORTS
Mr. Willis explained that he adjusted the FY 2021 Police Department budget to mirror
how the department operated this past season. He added that his plan is to have one
dedicated police officer down at the harbor on cruise ship days. He added that this is
consistent with the recently submitted CLIA report.

VI. REGULAR BUSINESS
a. Air emission monitoring at the harbor and recommendation to the Town Council

Page 1 of 3



Mr. Salvatore referred to an informal cruise ship analysis that was part of the package back
in 2015 which included information on air emission monitoring. Mr. Dobbs mentioned that
the best place to measure air emission would be Schoodic. It was decided that Mr. Salvatore
would report to the Council on what the cruise ship committee has learned. Mr. Salvatore
also mentioned that Jane Disney will be the scientific representative for the committee.

b. Professor Gabe’s Study
Todd Gabe, a Professor of Economics at the University of Maine, presented his
research on the effects of cruise ship passengers on sidewalk pedestrian traffic in Bar
Harbor. The paper will be submitted to an academic journal. He gathered data based
on the principle of the moving observer over a distance of 100 feet. He found a
correlation (as expected) between cruise ship passengers and pedestrian traffic on the
sidewalks. The impacts of cruise ship passengers disappears at about 2,000 feet from
Harbor View Park. The more cruise ship passengers there are, the slower the walking
speed. This is felt within 1,400 feet from Harbor View Park. On average, using a
weighted method, within 100 feet of Harbor View Park, Mr. Gabe observed three
people on non-cruise ship days and was able to cover the 100-foot distance in 20
seconds. He observed 11 people on cruise days with the 3,500-passenger cap and
covered the distance in 22 seconds; and finally he observed 12 people on cruise ship
days with the 4,200-passenger cap and covered the distance in 25 seconds.

Jill Goldthwait mentioned that, in her experience, there are a lot more than 12 people
within arm’s length on cruise ship days. Mr. Gabe explained that this number is
weighted across the entire year (12 months) and the entire tourism district, thus
providing a baseline. For example, he said that one of the data count (not weighted)
showed 54 people within 100 feet on Cottage Street after 7 PM. And, at that time,
his walking speed dropped to 1.6 feet per second.

Stephanie Clements from Friends of Acadia asked for unweighted data. She would
like to have the average number of passengers there is within 100 feet only during
the summer months.

There was also interest in knowing what the impacts are when exceeding the
passenger cap in August.

C. CLIA budget comments
Mr. Salvatore acknowledge an email dated October 23, 2019 was received regarding
passenger fees.

d. FY 2021 Budget review
Town Manager Cornell Knight explained the changes to the proposed FY 2021
budget dated 12/9/2019.

VIil. PUBLIC COMMENT PERIOD
Mr. O’ Connell made comments (consistent to an email he sent the committee on
12/8/2019).
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VIII. ITEMS FOR NEXT AGENDA
a. Updated SOP
b. CCNA update
c. Final budget
d. Draft of year-end review report (to include environmental monitoring and T.
Gabe’s report)

IX. SET MEETING DATE AND TIME
The next meeting was scheduled for January 9, 2019 at 1:00 PM.

X. ADJOURNMENT

The meeting was adjourned at 2:56 PM by a motion by Mr. Smith, seconded by Mr.
Dobbs. It passed unanimously (8-0).
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Sustaining the Seas
We Sail

* 93% of the cruise industry has eliminated plastic
straws or provides them only on demand.”

» Many CLIA Cruise Lines have made a commitment to
reducing or eliminating single use plastics.

— MSC Cruises replaced plastic straws with 100%
compostable or biodegradable alternatives and has
committed to replacing all single-use plastics with
available alternatives by March 2019.

— Silversea and Oceania produce water on board,
eliminating the need for plastic water bottles.

— Many CLIA Cruise Lines have moved away from single-
use toiletries in staterooms.

» Waste cooking oil is typically strained to remove debris
and then collected and brought ashore for recycling in
the bio-diesel market where feasible.

No industry has a stronger interest in
protecting the oceans we sail and the
destinations we visit than the cruise industry.
It is not simply our responsibility: operating
sustainably is a business imperative.

To advance environmental sustainability, the global
cruise industry has forged significant partnerships with
global conservation groups and NGOs.

» Carnival Corporation has supported The Nature
Conservancy’s Mapping Ocean Wealth program since
2014. The program measures the benefits of ocean
habitats, like coral reefs and mangroves, to local
economies and promotes environmental conservation
of these valuable resources.

» Seabourn’s partnership with UNESCO promotes
sustainable tourism at World Heritage sites. Seabourn
provides guests with onboard educational talks by
experts, offers guided tours of these sites, and
coordinates financial support from the tours to
UNESCO’s World Heritage Fund.

* MSC Cruises has partnered with Marevivo, an Italian
marine conservation association that works worldwide
to advance sustainable development, biodiversity
conservation and marine protected areas.

* Norwegian Cruise Line partnered with relief
organization All Hands and Hearts to raise over $2.5
million for hurricane recovery in the Caribbean,

“In the U.S.
* By capacity for fleets with greater than 2,000 cabins.

supporting community relief efforts such as the
rebuilding of pre and primary schools in Morne
Prosper Village, Dominica.

» As part of their five-year partnership, Royal Caribbean
Cruises Ltd. and the World Wildlife Fund are
collaborating on campaigns to build greater passenger
awareness about ocean conservation.

* CLIA is a member of United for Wildlife and the U.S.
Wildlife Trafficking Alliance to help travelers recognize
and avoid purchasing illegal wildlife products.

The cruise industry is committed to the health
of the world’s oceans, marine life, and marine
environments.

CLIA Cruise Lines lead a range of efforts to sustain and
improve ocean health, marine life, and marine
environments.

* Norwegian Cruise Line is helping restore severely
degraded coral reefs in the Great Stirrup Bay, Cayman
Islands. Norwegian supports local efforts to grow reef
fragments in nurseries which will help renew local
reefs, and is working with researchers to collect crucial
data and implement proven restoration techniques.

» In 2018, Silversea launched a partnership with ORCA,
one of the UK’s leading marine conservation charities.
Silversea is assisting ORCA by helping them collect
critical sightings data of whales, dolphins, and
porpoises.

» Holland America Line teamed up with NOAA and the
University of Alaska Southeast to offer guests a unique
experience to view humpback whales and other
wildlife aboard small research vessels. While guests
gain an understanding of the local wildlife from guides,
plankton samples, feeding patterns, and other data is
collected and used to further the organizations’
understanding of the species and habitat.

* Royal Caribbean, in partnership with WWF, conducted
Fishery Improvement Projects in Peru and Ecuador,
establishing better standards for mahi-mabhi fishing in
the region, and helping these communities achieve
Marine Stewardship Council certification.
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Figure 1. Cruise Passengers and Bar Harbor Restaurant Sales, 2018

Notes. Shaded areas indicate sales
associated with cruise passengers.

Taxable retail sales data from Maine
Revenue Services.
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